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Abstract

The Internet has become a crucial part of Malaysia and Indonesian people's lives today.
The variety of social media in it can be one of the best references for publishing various
information. The internet as a public space that can be accessed by many people requires
accurate and unique information. Majlis Bandaraya Seremban (MBS) has its local content
style. At the same time the Bandung city government; through the Regional Work Unit
(SKPD)) chose to apply a unique local content using Sundanese and Sundanese idioms in
the Instagram account to convey information. A variety of information and work programs
are campaigned and can be well-accepted by the public. This research uses the descriptive
method to describe and analyze Instagram account management, information selection.
This research consideration of using local content and its impact on the city of Seremban
and Bandung. The subjects of this study are the staff and leaders of Majlis Bandaraya
Seremban and Bandung Regional Government Work Unit (SKPD), especially those who
handle the Instagram accounts. Communication messages related to the current situation
in Seremban and Bandung can be conveyed more quickly, and well-understood by people
in Seremban Bandung and everyone should do it, especially the Majlis Bandaraya
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Seremban, and Bandung City Government as a source of information. Being smart in using
digital media, thus, is the key to the success of public communication strategy applied by
Majlis Bandaraya Seremban and Bandung Government to the citizens of Seremban and
Bandung in the hope that there will be good communication between them; communication
that supports each other, reciprocity, and mutual benefit. The results of the study show that
local content presented on Instagram can attract the attention of the community and
facilitate the delivery of information to the public.

Keywords: Public communication, Social media, Instagram, Local content.
1.0 Introduction

Internet users are increasing nowadays, particularly on social media. Social Media has
become one of the most important communication means in recent times for the exchange
of knowledge, data, and unknown information. Social media is a form of electronic
communication through which people interact. Social media has attracted millions of
internet users and integrated social networking sites (SNS) into their daily lives routines.
Indeed, it is a powerful medium in enhancing the communication between societies as a
whole. Social media has brought radical changes in society creating positive and negative
impacts. Any information, whether good or bad, can be easily spread over through social
media. As Social Media Technology (SMT) is growing fast, since is not only restricted to
net-based technology but also compatible with mobile technology, it convenes any user to
complete his’/her communication easily through their digital devices. It is confirmed that
Twitter, Whatsapp, Instagram and Facebook as the most popular social media platforms
(Alwagait, Shahzad, & Alim, 2015; Michikyan, Subrahmanyam, & Dennis, 2015).

The high number of internet users allows for government agencies or organizations to
effectively broadcast their information through this media. Thus, no wonder, the
government; take serious efforts to regulate provisions of the use of the internet through
social media, especially in public relations. Within Malaysia and Indonesia’s cultural and
political context, the tradition of active audience research is relatively limited. This can be
attributed, in part, to the authoritarianism of the once-ruling New Order government. At
the time, research focused more on the effects of media, as the media was positioned as
conveying government messages and socializing the development agenda (Hill, 2011). In
politics, meanwhile, polling was only rarely done to learn audiences' views and opinions,
as such research was seen as potentially endangering the regime stability. Only after the
fall of the New Order government, when Malaysia and Indonesia began their transition to
democracy, did studies of active audiences become more common. The rise of the new
media has offered more space for active audience studies.

The target of using social media is to form a harmonious relationship between the
government and the community as an external public; also as a forum for aspirations,
opinions, and discussion for government policies that are managed in an integrated,
optimal, effective, and efficient manner so that social media can be realized to enhance the
government's good reputation in the public eye. Referring to this regulation, there are
several benefits from the use of social media by Majlis Bandaraya Seremban and Bandung
City Government, namely to disseminate information, build the role of the state apparatus,
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socialize future development strategies and objectives, build interaction between the
government and the community, increase public awareness and participation towards
government policies and programs, and explore the aspirations, opinions, and public input
on government policies and programs.

The use of social media managed by each Majlis Bandaraya Seremban and Regional Work
Unit (SKPD) of Bandung city must be accompanied by careful planning about the
objectives and strategies to be developed to be able to bridge a variety of information needs
by the community, especially matters relating to the development of government programs
in both cities. It is expected that information conveyed through social media can be well
received. The Majlis Bandaraya Seremban and Bandung government apply a new strategy
for optimizing digital media channels (Instagram, Twitter, Facebook and Youtube) to
campaign for various programs of activities, information, and matters related to the
development of the City. Social media is chosen for communication campaigns since it can
remove space and time restrictions in socializing so that communication can be done
anytime and anywhere.

The two most popular social media are Instagram and Snapchat. Instagram is a social
networking application that became trendy fast even though it was established recently, in
2010, and was bought by Facebook in 2012. It is considered the most influential social
network in the world. The main purpose is to share and edit photos and videos through
Smartphone’s, which are displayed on your profile and those that follow you can see your
posts and vice versa. The application is very user-friendly. The number of users has
increased rapidly up to 800 million monthly active users as of September 2017 (Galdeano,
et al:2019). The City Government of Seremban and Bandung build uniqueness on
Instagram by inserting local content, namely Sundanese language, Sundanese idioms that
are typical in the community or greet with the style of Sundanese people. This aims to
make the campaigns more interesting, on point, and involve the community.

This research will focus on the analysis of Instagram since it is a social media that attracts
much interest. Instagram is been chosen because the content of the picture in Instagram
shows more local content compared to Facebook and Twitter. In the process of data
analysis, the author will only specialize in the discussion of local content elements which
become unique on the Instagrams of Seremban and Bandung City SKPD. The local
contents are displayed on Instagram posts of Majlis Bandaraya Seremban and SKPD of
Bandung City Health Office, Bandung City Public Relations, and Bandung City
Diskominfo, which are SKPD with quite many posts and followers compared to other
SKPD. Such local content can be seen mainly from delivering information in the local
language, for Bandung, namely Sundanese, in the form of Sundanese idioms, familiar
greetings of Sundanese people, and special announcements.

The purpose of this paper is to map the way how Majlis Bandaraya Seremban and Bandung
City Government conveys information through Instagram by inserting local content about
ideas, achievements achieved, clarifying an issue, and analyzing the appeals made by
Majlis Bandaraya Seremban & Bandung SKPD to the public.
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2.0 Literature Review

The development of technology and information requires government organizations to
perform better by utilizing various mass media channels. Government organizations should
design various communication strategies following the development of existing media. In
general, government organizations and the mass media have not changed. The change lies
in the scope of mass media that become more complex and the use of internet technology
which has become the people's choice of mass media over television, newspapers, and
radio.

Since there are always positive and negative sides to information technology
advancements. Government organizations must implement strategies that can be
understood by the wider community. One of them is to adjust the strategy following the
audience as the recipient of information. In addition, the government should also wisely
manage communication messages to bridge the interests of the organization and
community.

The recent rapid development of media requires the government to adjust to what is
trending in the community. Instagram, as today’s popular social media, can be used as an
effective campaign media without having to forget the real identity of the community.
However, on the other side, the media may also become a means to resist the power. The
media may become a means to build the dominant culture and ideology for the interests of
the dominant class. At the same time, the media may become an instrument of struggle for
the oppressed to build a counter-culture and a counter-ideology. Although Althuser and
Gramsci criticized each other, both thinkers agree that mass media are not a free,
independent thing, but related to social reality. Various interests prevail in the mass media.
Besides the ideological interests of the public and the state, other interests hide in the mass
media, such as capitalism interests of capital owners, interests of employment sustainability
for employees, et. Cetera. In such a condition, the mass media cannot stand statically in the
middle; the mass media will dynamically move amidst the whirlpool of interests. This
reality makes the bias of news unavoidable.((4/242) (Hermawati and Runiawati:2019).

Social media as a major part of the internet use by Malaysian and Indonesian people is
quite interesting for media observers, given that the hoax case is rife in the community
generally spread through social media. Nevertheless, on the other hand, social media also
has a positive impact on information dissemination, whether in the field of education, trade,
business, health or government. So far, the favourite social media for Malaysia and
Indonesian people is Facebook. In 2018 data shows that 50-90 per cent of Malaysia and
Indonesian people mostly visit Facebook, followed by Instagram and YouTube. The
following is an infographic about the most frequently visited social media by Indonesian
and Malaysian people:
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Figure 1: Infographic about the Most-Visited Social Media by Indonesian People
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Figure 1 above explains that the use of social media in various fields of life, both
individually and organizationally, is inevitable. The high number of social media use
indirectly shows a relatively high "dependency" on internet access. This condition is also
utilized by various government agencies in Indonesia, particularly, to disseminate of
information in public services.

Table 1: Social Networking apps account ownership in Malaysia in 2020

No Social networking Sites %
1. Facebook 91.7
2. Instagram 63.1
3. Youtube 80.6
4. Google+ 24.1
5. Twitter 37.1
6. LinkedIn 10.8

Source: Internet users survey 2020 MCMC.

Digital media, according to Folkerts, et al. (2008) are forms of media and media content
that are created and shaped by technological change. Internet is one of the digital media in
the 21st century. As a new and sophisticated technology, media and technology emerge
simultaneously and are called media convergence. Social media such as Facebook, Twitter,
Instagram, and Youtube are examples of digital media.

In industry 4.0 based on technologies, it is certain for various government and community
agencies to improve communication through social media. Bandung city government has
also received appreciation from many institutions for social media use. This is evidenced
by awards received by the Bandung government for good public service delivered through
social media; one of which is an award at the 2019 Public Relations Indonesia Award
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(PRIA) for the social media category (bronze winner sub-category of local government)
and the government most popular city in the media.

The high utilization of social media today cannot be separated from conventional mass
media of print and electronic, which tend to be out of date and no longer become the
favourite mass media, especially by the younger generation better known as the millennial
generation. The presence of new mass media has changed people's habits in choosing and
using media. In other words, newspapers, radio or television are only used by fewer circles.
Today, social media is considered more effective in building communication and
interaction in the community. However, the best way is to mix and match all types of mass
media both offline and online. Online media will build a discourse on issues, expand the
conversation, and lead the public to action, In contrast, offline media will manage the action
and involve the public in various fields.

According to Mohsen A. Khalil, a director of Global Information and Communication
Technologies at The World Bank Group, the phenomenon of communication technology
convergence involves a variety of different aspects. At the technological level, convergence
has made it possible to deliver multimedia communications across various traditionally
separated networks. Rahayu et al. (2016), in their research, confirmed that this condition
has fundamentally changed the communication technology business, infrastructure,
services, companies, content, and markets. They also stated that the change challenges
existing structures and encourages innovative models.

The concept of social media is clearly outlined by Cangara (2014), who says that what is
referred to as "social media™ generally raises social problems (social interaction) mediated
by the media. This is why we often see social issues as the main points conveyed through
social media. The emergence of various social media is certainly inseparable from
technology and the internet. Merging between written text, audio-visual content, to
photography in the digital sphere occurs with the help of media convergence. In this
millennial era, the community develops rapidly in various fields supported by the level of
access to digital media on a daily (Permana, Mahameruaji, 2019.

The increasing use of social media for various purposes is one form of the government's
campaign to deliver various programs and activities that will, are being, and have been
carried out in the community. According to Rogers and Storey (1987; in Venus, 2004),
campaigns are "a series of planned communication actions with the aim to create a certain
effect on a large number of audiences that are carried out sustainably over a certain period
of time". While the campaign definition of Mendoza (2000) is "a series of interrelated
events covering a period of time, each of which builds organizational strength and brings
it closer to victory (campaign objectives)". Therefore, in carrying out a campaign,
everything must be well planned and determined accordingly, starting from the issues that
will be brought, the message that will be delivered, the media that will be used, the right
target audience of the campaign, the purpose of the campaign, the expected effect in the
form of changes in the audience as well as the program and the duration of the campaign.
The audience does not have to be large, but it must be right on target. This means that the
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audience must be following the criteria needed and the issues/problems/ideas to be
campaigned for.

Based on the definition above, every communication campaign activity should have at least
four things (Venus, 2004):

1. Campaign activities aimed at creating certain effects or impacts
2. Large number of target audiences

3. Itis usually done within a certain period

4. ltisthrough a series of organized communication actions

These four things are also classified as campaign characteristics which can be a
distinguishing indicator between the campaign and other communication activities.
Referring to the above definition, the campaign strategy carried out by Government on
social media is very well organized so that people can figure out various developments that
occur in their city, support, and participate in various activities being conducted.

3.0 Methodology

This research uses the description method, where observation is the basis for explaining
the problem. Nazir (2005) defines the descriptive method as "a method of examining the
status of a group of people, an object, a set of conditions, a system of thought, or a class of
events in the present". The purpose of this descriptive study is to make a description, picture
of something, or an overview in a systematic way, factual and being accurate about the
facts, properties, and relationships between the phenomena investigated. The descriptive
method is a method of describing everything objectively based on the facts that exist today.

There are several data collection techniques that the researchers use in this paper:

1. Observation, which defines as "eye observation without the help of other standard
tools for the purpose" (Nazir, 2005). Meanwhile, according to Nawawi (1986),
observation is "direct observation of the object at the place where the event took
place so that the observer is with the object being investigated". In this paper, the
observation technique applied is direct observation of various social media owned
by the Majlis Bandaraya Seremban and Bandung City Government SKPD.

2. Literature study. Researchers collect data and information from various books,
scientific journals, magazines, newspapers, etc. Through literature, the
researchers expect to get theoretical support that will enrich the discussion. In this
context, researchers will also utilize online media that provide complete data as
referred to above.

The subjects of this study are the staff and leaders of the Majlis Bandaraya Seremban
(MBS) and Bandung City Regional Work Unit (SKPD), especially those who handled the
management of Instagram accounts. This study examines how Instagram accounts are
managed, how to select information to be displayed, how to consider local content and how
it impacts the people of Bandung.
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In general, the challenges of public communication carried out by government
organizations include two things as shown by the picture below:

Figure 2: Research Flow Chart

MEDIA COMMUNICATION SOCIAL MEDIA
TRANSFORMATION CAMPAIGN L —>  (INSTAGRAM)
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CONTENT

The picture above explains that currently, there are two major challenges: media
transformation and public transparency. Media transformation must be well-handled so
that public communication can proceed as expected. The second challenge is public
transparency which concerns the increasingly critical public, so governments should
prepare themselves in many ways, including managing information well. Criticism
delivered by the community must be responded to as quickly as possible and handled
wisely so that the criticism can be managed properly.

To anticipate obstacles in fostering public communication, Majlis Bandaraya Seremban
and Bandung City Government currently utilise digital media technology by spreading
various messages and information through social media owned by various agencies. This
is the right choice considering conventional print and electronic mass media are no longer
the most widely used media by the public. The presence of hew mass media has changed
people's habits in using media.

4.0 Discussion and Analysis

The target of using social media is to form a harmonious relationship between the
government and the community as an external public; integrate management in an optimal,
effective and efficient manner; and as a forum for aspirations, opinions, and discussion on
government policies so that social media can realize the better government's reputation in
the public eye. Referring to this, there are several benefits of using social media by
government agencies:

To disseminate information

To build the role of state apparatus

To promote future development strategies and objectives

To build interaction between the government and the community

oD
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5. To increase public awareness and participation in government policies and
programs

6. To explore the aspirations, opinions, and public input of government policies and
programs

The government should manage good communication with the public for the public to well-
received messages delivered by the government, and vice versa, the government listens to
the public demand. This kind of relationship, in turn, will create mutual understanding
between the government and the public.

Referring to this, Majlis Bandaraya Seremban and Bandung city government agencies, in
general, have already had their social media and actively share information with the public,
including receiving various complaints from them. Majlis Bandaraya Seremban and
Bandung City government's social media accounts are distributed via Facebook, Instagram,
YouTube, Twitter, and vlog. Their Instagram accounts are @humasbdg, @diskominfobdg,
@disdagin_bdg, @ disbudpar.bdg, and @dispora_bdg, and for Majlis Bandaraya
Seremban their account are @mbseremban.

The use of social media should be planned carefully and has goals to be achieved.
Accordingly, the existence of social media managed by the public relations division of each
Majlis Bandaraya Seremban Bandung City Government agency can bridge various
information needs, especially matters relating to various events in the City Seremban and
Bandung. Each Majlis Bandaraya Seremban and Bandung SKPD has an admin (usually
the public relations division) assigned to manage social media and is assisted by a special
team who arrange content in video, infographics, videographics, photos, captions and so
on. The selection of material or content is carried out through discussions between the
public relations department (the head and related staff in each agency) and also the head of
the department when it comes to crucial materials. However, in practice, not all material
comes from the related Majlis and SKPD because there are also some posts (raw data) from
other SKPD. Mr Yayan (Head of Public Relations of Bandung) and Mr Alias Mansor (Head
of Public relations) in Majlis Bandaraya Seremban explained that posts can be in the form
of:

Field release
Work program
National program
Rules/regulations

oD R

The data will then be packaged by each of the public relations in each agency in
infographics, videographics, etc. Posts in each Bandung City Regional Work Unit and
Majlis Bandaraya Seremban are displayed in packages according to their specific
characteristics. In the researchers' observation, there were several materials in Majlis
Bandaraya Seremban and Bandung City Regional Work Unit social media accounts that
were posted several times, indicating that the messages were very important and needed by
the community, especially messages about knowledge and announcements. Furthermore,
Mr. Yayan outlined several material criteria that are worth re-posting, such as:
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Knowledge information
Announcements information
Social regulations or sanctions
Official leadership activities

oD

Based on an analysis of several Bandung City Regional Work Unit social media accounts
in Bandung and interviews with the Head of Bandung Public Relations and Majlis
Bandaraya Seremban, also supported by existing data analysis, the flow or process of
loading information on the social media pages is shown in the following chart:

Figure 3: The process of Information Posts on the SKPD Bandung Accounts
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information
2. Announceme

SKPD || 5

information

3. Social
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and sanctions
4. Official INFOGRAPHICS.

leadership VIDEQ GRAPHICS
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release
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POSTED ON
Note: KABAG=Head of Division SKPDACC
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In general, the flow of loading one post applies to all SKPDs, but in certain cases, one post
can be loaded immediately without seeking approval from the head of department or head
of a division. Those points above should also be followed by the awareness of Bandung
citizens to utilize social media properly. It is necessary to be done so that the activities in
cyberspace can be performed according to the existing ethics, being positive, and not
posting hoaxes and, or hate speech. Based on observations and analysis of three instances
of Bandung City SKPD accounts, dated November 22, 2019, at 18.58 WIB (West Indonesia
Time), the amount of data contained in each account is as follows:

Table 2. Data of Each SKPD’s Instagram Account

NO SKPD POST FOLLOWERS FOLLOWING
Bandung PR 10.2K 88.2K 480
Public Health Office 879 6603 196
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3 Communications and | 213 3694 344
Public Information Office
(Diskominfo)

Based on observations and analysis of the Majlis Bandaraya Seremban (MBS) Instagram
Account, dated January 2, 2021, at 18.58 (West Malaysia Time), the amount of data
contained in each account is as follows. Note that MBS only have one main account for
Instagram compared to Bandung City SKPD that have three accounts.

Table 3. Data of Majlis Bandaraya Seremban Instagram Account

NO POST FOLLOWERS FOLLOWING
1 Majlis Bandaraya | 919 1889 120
Seremban

The data above shows that each SKPD and MBS is quite active in delivering information
in its Instagram account. Variations in the number of posts, followers, and following are
also influenced by the period of activation of the Instagram account and the availability of
the account manager.

Although the essence of Instagram is intended for photo posting, following its feature
developments, the posts on the three SKPD's and MBS Instagram accounts are also in the
form of:

1. Photos
2. Video
3. Infographic

Based on the three forms of posting, Gani (2017) describes that generally, the message
content in an Instagram account is used to:

1. Socialize and campaign activities/government programs. Each SKPD in Bandung
and Majlis Bandaraya Seremban socializes various government
programs/activities currently or will be carried out.

2. Inform the ideas, achievements, and development programs in Bandung and
Seremban. In line with the function of mass media to disseminate information,
through various social media accounts of Bandung City Government, the public
can find out various developments in their city.

3. Inform activities of officials in Bandung and Seremban especially the Mayor,
Deputy Mayor, Regional Secretary, and the heads of each department, etc.

4. Clarify a problem. The interaction formed between the government, and the
community on social media is an active interaction where citizens can be "free"
to comment on what is posted by the government. The government is also free to
respond, explain, and clarify an issue.
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5. Invite citizens to do or not do an action/activity. Public communication messages
delivered in a government account must be positive, motivating, educating, and
occasionally entertaining.

6. Shortening and simplifying the flow of Bandung government bureaucracy. This
was confirmed by Kang Emil, a former Bandung Mayor who is now a governor
of West Java that "the use of social media such as Twitter will shorten and
facilitate the flow of communication in the complicated bureaucracy. To improve
the quality of public services, all offices and government officials in the Bandung
City Government, including heads of offices, sub-district heads, and village
heads, are required to use Twitter (Kamil,).

A variety of information presented should also be followed by the awareness of Bandung
and Seremban residents to utilize social media properly. It needs to be done so that the
activities in cyberspace can be performed according to the existing ethics, being positive,
and not posting hoaxes and, or hate speech. An attempt to use social media properly and
correctly, particularly in establishing interaction between the government and the
community, is by bringing up local content using Sundanese language(for Bandung
residents only). The five components of the message content above are posted using
Indonesian and Sundanese languages.

The three SKPD Instagram accounts often post the messages packaged in such a way in
Sundanese, either in captions, infographics, hashtags, or photographs. The following is the
detailed description of various local contents as mentioned below.

1. Appeal or announcement. The three SKPD Instagram accounts generally convey
announcements, appeals, or invitations in Sundanese. In addition, to making
Bandung people concerned with the message conveyed, the use of the Sundanese
word "wargi Bandung” (means people of Bandung) also aims for intimacy. It can
be seen in the following post:

Figure 4: Appeals Post

= @ it W)
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WORLD DAY 9 . Q

o

Yuk Berpartisipasi dalam . LUJ‘]JB}
Rangkaian Kegiatan Peringatan SEM}\J“ J')E;E gll\]\ (J}\]J

Hari Keselamatan Sedunia

Are o0 Day Dago &
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Selasa, 26 November 2019
1000 - 12.00 WIB.

lai Kota Bandung 4 * [CD)
na No.2 Disnus M =

Qv A Qv - W

22 likes 29 likes

h bdg Wargi dalam ian kegiatan dinkeskotabdg Wargi Bandung, yuk ramaikan Hari
peringatan hari keselamatan sedunia banyak gelaran Kesehatan Nasional (HKN) ke-55 tingkat Kota
yang bisa diikuti untuk mengenang dan mengambil Bandung dengan mengikuti lomba-lomba berikut.
hikmah dari setiap peristiwa kecelakaan agar tidak
terjadi kembali di kemudian hari. Catat tanggalnya ya,
jangan sampai terlewatkan!

Menangkan hadiah uang tunai dan hadiah menarik
lainnya
See Translation
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For Majlis Bandaraya Seremban (MBS) Instagram language that has been chosen is only
in the Malay language.

la. Appeal or announcement. The MBS Instagram generally convey information of
announcements, appeals, or invitations. It can be seen in the following post:
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[ © Tawan Tadik
JOM BAYAR RIA :

Serendban
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« o E0] 8
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https://epay.mbs.gov.my/que.php a i
) "3

oQv

7 likes

mbseremban Membangun Bersama Anda
Jom Bayar Cukai Taksiran Secara ONLINE
Layari laman sesawang

https://epay.mbs.gov.my/que.php mbseremban Nantikan kemunculan Band Majlis
atau scan QR Code seperti di bawah di Program Ri Tasik
O O V N Seremban (RIAT 20) HARI INI 3 Oktober 2020 (Sabtu)
#MajlisBandarayaSeremban bermula jam 5 petang - 7 petang
#mbseremban 15 likes
#MampanBersihSejahtera #pesonaseremban
#StayAtHome mbseremban JomKenaliSeremban #serembandoekyo
#SerembanPerangiCovid19 #discoverseremban
See Translation Soa Translation See Translation

2. In Infographics and posters. The various poster designs and infographics posted
in the three SKPD's Instagram accounts often use Sundanese, either in the form
of main messages, idioms, and abbreviations that have certain meanings, which
can be seen in the following example:

Figure 5: Posts of Idioms in Sundanese Language

KANG PISMAy

Hayu Baraya Bandung !
Kita Kurangi, Pisahkan
dan Manfaatkan Sampah

GEDUNG MERDEXA

O Q V N % Liked by disdagin_bdg and 121 others

50 likes humasbdg Wargi Bandung @disdagin_bdg
menggelar bazar murah lagi nih. Catat yaa, tanggal

escminiondo Memebon mantan e KGRSO 21-22 November 2019! Jangan sampai terlewat yaa
©

KurANGi kenangan ( yuk mulai kurangi menggunakan
bahan yang akan sulit terurai )

View all 2 comments

See Translation
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The word “hayu baraya Bandung” atau “hayu ah urang ka bazar murah” is a form of
invitation in Sundanese that is delivered through a poster

Figure 6: A Post with Abbreviations in Sundanese Language

3ANIUNG

28
1 I FEBRYA R

ews  BANDUNG DISKUSI DAN MONITORING INOVASI
s

v YowNgoboisonta, 3
——3 Penyuiuhan don Keterbukaan Informasi !
e don Anfi HOAX H
boreng
[0 BIDANG DISEMINAS! INFORMAS!
3 DISKOMINFO KOTA
BANDUNG

5 (©) smortcitybdg

Qv N

& Liked by ahyani_raksanagara and 35 others
i i D Dy Wargi

Bandung !!!!

Hayuu ah stay tune di RADIO SONATA di hari Kamis
Manis bersma Narasumber yang ga kalah manis .

“BADAMI” is a Sundanese word means negotiating or deliberating. On the poster,
BADAMI is an abbreviation of Bandung Discussion and Monitoring Innovation. Besides
the greetings poster, the post has also caption in Sundanese language.

2a. In Infographics and posters in MBS . The various poster designs and infographics
posted can be seen in the following example:

Figure 7: MBS Infographics and Posters

I b4 SEREMBAN
@ covip-19 $ 5
" KERAJAAN NEGERI SEMBILAN |

? SERAMAI 822 PENJAJA TELAH MENERIMA
an’ MANFAAT INI
(SETARAT 20 ME1 2030)
_R http://edaftar.mbs.gov.my/bantuan
" SEMAKAN ONLINE PENJAJA

= umamon Q) ) mbseromban 1))
) woww.mbs. gov.my =

Qv o A

14 likes

mbseremban Assalamualaikum semua dan Salam s % mbserembon
Sejahtera,

Qv W

Tahukah anda ? Kerajaan Negeri Sembilan telah
menyediakan Bantuan Inisiatif Covid-19 kepada =
peniaga kecil dan penjaja yang terjejas! 11likes
mbseremban [SANTAI @ MBS]

Setakat 20 Mei 2020, seramai 822 penjaja telah
menerima manfaat daripada bantuan ini!

Layari http://edaftar.mbs.gov.my/bantuan untuk
Semakan Online Penjaja SEKARANG!

Moh Kito Mohon!
#MajlisBandarayaSeremban
#mbseremban
#MampanBersihSejahtera
#StayAtHome
#SerembanPerangiCovid19
View 1 comment

See Translation
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Aktiviti memerhati burung kini sedang menjadi
satu tarikan baharu di sekitar Taman Tasik
Seremban. Sebanyak 36 spesis direkodkan oleh
pasukan professional burung sehingga Julai
tahun ini. Oleh itu, jangan lepaskan peluang
melihat keunikan burung yang terdapat di Taman
Tasik kita. Disini admin ingin kongsikan sedikit
maklumat burung-burung yang terdapat di Taman
Tasik ini.
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PERINTAH KAWALAN AKTIVITI «
SAMBUTAN RAMADHAN 1441 HIJRAH BAGI [ Q
MEMBENDUNG PENULARAN COVID 19 NEGERI SEMBILAN

2 likes

mbseremban PERINTAH KAWALAN AKTIVITI
SAMBUTAN RAMADHAN 1441H BAGI
MEMBENDUNG PENULARAN COVID-19 NEGERI
SEMBILAN

April 23,2020 - See Translation

3. To congratulate on certain events, for example, a birthday wish to the Mayor,
Head of Division, or happy anniversary of Bandung City conveyed in
Sundanese that can be seen in the following post:

Figure 8: SKPD Congratulation Posts

Wilujeng Jepang Faun

Wali Kota Bandung
Oded M. Danial

Keta Bandung, te 207

Terws majuw menwju Bandung Juara

Qv N oQvY N
@ Liked by mangoded_md and 640 others 37 likes

humas.bdg Alhamdulillah Wargi Bandung, hari ini Wali diskominfobdg Dengan Semangat Hari Jadi Kota
Kota kita Mang Oded @mangoded_md meng... rmore Bandung ke 207, kita tingkatkan semangat kerja

View all 46 comments bersama menuju Bandung Juara.. Wilujeng
humasbdg @humas_kbb hatur nuhun Bandung © milangkala Kota Bandung &

Barat, sukses selalu &5 2

humasbdg Terima kasih semuanya atas doa dan #BandunaKolaboratif #PPIDKotaBanduna
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3a. To congratulate on certain events and celebrations, for example, birthday wishes
to The Yang di-Pertuan Agong, certificate of appreciation or congratulation for
promotion of the Majlis Bandaraya Seremban’s councillors that can be seen in the
following post:

Figure 9: MBS Congratulation Posts

KEBAWAH DULI YANG MAHA MULIA
\ﬁ%ﬂ%m YBhg. Dato’ MK |51"l|\|mn:|n Abd Rahman
Ahli M ™
ALSULTAN ABDULLAH REAYATUDDIN 5y Majlis Bandarays Seremban

Di Atas Penganugerahan
Darjah Setia Baksi Neger Sembilan (DBNS)

Sempena

e
123

[
Hari Keputeraan ke-73

DYMM Yang di-Pertuan Besar Negeri Sembilan

Tuanku Muhriz lbni Almarhum Tuanku Munawir

s Daripads:
Warga Mafis Bandaraya Seremban

ooeom-h|mmmumnm

oQvy R
O O V N 23 likes

mbseremban TAHNIAH.. more
17 likes See Translation

CDengean iukacttanya merakamban

tahnieh don Syt hopureten

MAJLIS BANDARAYA SEREMBAN
NEGERI SEMBILAN

kerana berjaya melengkapkan

100%

pembancian e-Census

Anda telah menunalkan tanggungjawab dan
menyumbang kepada negara

S
2
S LR

42 likes

mbseremban Tahniah dan terima kasih kepada
seluruh warga kerja Majlis Bandaraya Seremban
kerana telah berjaya melengkapkan 100%
pembancian e-Census bagi Tahun 2020!

#MajlisBandarayaSeremban
#MampanBersihSejahtera
#KitaJagaKi

View 1 com

4.Rebo Nyunda. The Bandung City Government has launched a thematic day of "Rebo
Nyunda" every Wednesday where ASN (state apparatus) and students wear the traditional
attire of Sunda/West Java, namely Pangsi (for men) and Kebaya (for women) and speak in
Sundanese all day long. Rebo Nyunda is held to preserve Sundanese culture. The Bandung
Public Relations Instagram account conveys this message in infographics by displaying
various terms marked with the #rebonyunda hashtag as shown in the posts below:
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Figure 10: SKPD Posts in Sundanese Language

. ‘Kecap Sesebutan Bilangan
Istilahistilah, Wakiz A e

Dalam Bahasa Sunda

i taci = Dari Taci SRR Cikénéh = Barusan [ Ayeuna = Sekarang |

) Mangkukna = Kemarin lusa SRS Karar = Kemarin |

oy Q@
>

Sanggeus = Sesudah ﬁ' e Kalapa Peuteuy Tali Papan
y \ sahulu Sapapan ‘sabatokan salambar
! &> &
Bawang Cau Paré
7 Sacinung Sasikat/Saturuy  Saranggeuy
asiki) (sababaraha sikat)  (sagagana]

oQyv W
' Q V m 481 likes

humasbdg Wargi Bandung, patepang deui sareng

&% Liked by novashafira and 391 others #ReboNyunda. Dinten ayeuna mimin bade diajar
humasbdg Wargi Bandung, patepang deui sareng kecap sesebutan bilangan anu dilarapkeun kana
#ReboNyunda . Kuy ah ayeuna urang diajar istilah- barang tangtu.

Yuk ah diajar sasarengan, upami aya nu kirang

istilah waktu dina basa sunda. Mangga regepkeun. 3 ;
atanapi lepat, mangga dilereskeun nyaa

oQv N

i D Liked by disdagin_bdg and 700 others
humasbdg Wargi Bandung, wilujeng wengiii. Saatos
hujan tadi sonten, wayah kieu raosna gogoleran bari
diajar #ReboNyunda. Dinten ayeuna mimin bade
ngemutan sesebatan ka jalma, ngabantun tina rupa,
wanda, atawa kaayaan na. Yuk diajar sasarengan :)

Photos in posts below are the activities of ASN in Rebo Nyunda day wearing Pangsi and
Kebaya:
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Figure 11: SKPD Posts of Sundanese Attire

1/10

Wilayuh S Kotk Budusg, R (06/112019) & Lpnagu D Kot K
g, Petaningan (st s berangring e b Tt (O01112019).

oQav - N £
9 % Liked by ahyani_raksanagara and
© 213 others ~
humasbdg Dalam apat tersebut dibahas beberapa o Q V m
poin penting dalam draft Perjanjian Kerjasama 6 Liked by etna_bdg and 161 others

Kepala Dinas h Kota
Bandung, Rita Verita membuka Pertandingan

See Translation

oaQv N
39 likes

diskominfobdg Diskominfo Kota Bandung menerima
kunjungan kerja dari Pemerintah Kabupaten

From various forms of local content delivered through the SKPD Bandung Instagram
account, it can be seen that the Sundanese values are an interesting part of their content. It
isin line with a view stating that social media has enabled a new form of social organization
and social interaction based on electronic information networks. Although information
technology does not directly cause social change, it is an inseparable part of the many
movements in social change such as new forms of production and management as well as
the existence of new or popular communication media referred to as economic and cultural
globalization. Social media has also given birth to new businesses, different ways of
trading, and even become a new source of income (Anwar, RK, Ruhmana, A: 2017: 206).

In the context of building digital literacy, Bandung City Government and Bandung people
should keep in mind that social media is a jungle with absolutely "no rules". Anyone can
post anything they want and respond to anything they wish. The following explanation
from the Press Council (2017) is one of the right steps when disseminating and responding
to messages on social media. It is said that when it comes to conveying and disseminating
information, paying attention to the values and norms that apply in people's lives is crucial.
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The greeting of "wargi bandung” in the posts of SKPD Bandung, for instance, is an
example of wise words in the context of inviting Bandung people to do something. Through
this Sundanese greeting, it seems like the people of Bandung are close to their government

and gave a familiar impression.

Figure 12. SKPD Message Socialization and Campaign Activities Bandung

g

DARIPADA BELI ROKOK

MENDING BELI
KEBUTUHAN POKOK

#SELASATANPAROKOK SKERENTANPAROKOK

Pilgub Jabar dan Pilkada di 17 kota / kabupaten di Jabar

simaun

‘mau milih untuk bandung

.PSLIS.;\TUH,
"“"L" VANILQME
Y
FASILITAS (ypm

PAPAN TuLzg
S ——

JANGAN

DICORAT-CoRe T

HOWAS

Qv ]

23 likes

TUGASAN JALAN JKR
OLEH JABATAN PEMBERSIHAN DAN KESIHATAN
PERSEKITARAN, MBS

Tarikh: 19 Dis 2020, Sabtu

Masa: 8.00 Pagi - 12.00 Tengah Hari

Lokasi: Jalan Dato Bandar Tunggal dan Jalan Yam
Tuan, Seremban

14 likes
mbseremban KEMPEN DERMA DARAH

SEREMBAN, 29 SEPT 2020 - Pentadbiran Majlis
Bandaraya Seremban telah mengadakan Kempen
Derma Darah anjuran bersama Soka Gakkai Malaysia
Cawangan Negeri Sembilan, Sunrise MCL Land Sdn.
Bhd. dan Unit Tabung Darah Hospital Tuanku Jaafar,
Seremban bertempat di Ruang Legar, Wisma MBS.
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oay - W
8 likes

mbseremban LAPORAN OPERAS| BERSEPADU
PEMATUHAN COVID - 19 DAERAH NILAI 2020
DALAM KAWASAN MAJLIS BANDARAYA SEREMBAN

Tarikh : 18 Dis 2020, Jumaat

Masa : 5.00 petang - 7.00 malam

Lokasi : Pasar Malam Cempakapuri, Bandar Baru
Nilai

Figure 13 shows results of observation on various social media accounts of government
agencies MBS and SKPD in Bandung show there are some interesting things related to the
use of social media, especially some activities carried out by Majlis Bandaraya Seremban
and Bandung City Government as its public communication strategy, which is explained
in the paragraph below.

Socialization and campaign of activities/government programs currently or will be carried
out by each Majlis Bandaraya Seremban and SKPD of Bandung City. The non-optimal
realization of Bandung City Government programs so far is not because the program is
inappropriate, lack of funds, or the absence of executors. One obstacle is the lack of
effective delivery of information to the public. Because of that, it needs continuous
socialization and campaign activities to make people "aware” and care about what the
government is doing. The ongoing campaign on social media aims to make people know,
understand, and ultimately take action in these activities. Therefore, Bandung City
Government tries to design appealing messages to attract public attention. One of them is
through the more interesting display of infographic data and numbers, which is easier to
understand. Below are some examples of socialization messages and campaign activities
posted on the Bandung City Public Relations PR Instagram page (source: Instagram
@humashdg). Also shown campaign by Majlis Bandaraya Seremban in Seremban
Malaysia.

Figure 14: Posts of Ideas, Achievement, and Development Programs of Bandung City
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KEPADA
3 PEMERINTAH KOTA

gm.c..n BAND

, MOHON MAAF K
ARUS LALU LINTAS TERGANGGU
SELAMA PERBAIKAN JALAN NASIONAL
UALAN SOEKARNO - HATTA)

i MulaiHari Rabu, Tanggal 9 Aqustus 2017
i Pelayanan Permohonan Pindah Datang
+ Ke Kota Bandung, Dialihkan
Ke Masing-Masing. Ke_cgmata_rl]

sili

Figure 15: Posts of Ideas, Achievement, and Development Programs of Seremban City

INTEGRITI
TERAS

KEHIDUPAN )

SENTIASA KEKALKAN INTEGRITI DIRI
—

UNIT INTEGRITI
MAJLIS BANDARAYA SEREMBAN

Qv R

15 likes

Demgrsn inberctta sy meadvemisn

tahih e syeabens hopescln

MAIJLIS BANDARAYA SEREMBAN
NEGERI SEMBILAN

kerana berdaya melengkapkan

100%

pembancian e-Census

Anda telah menunalkan tanggunglawab dan

Disseminate information about ideas, achievements, and development programs in
Bandung. This is in line with the function of mass media as a means of disseminating
information. Through various social media accounts of Bandung City & Seremban City
Government, the public can find various developments in their city. It is not only about
ideas that will be implemented, but also news about the achievements of government
agencies, the condition of its population, cultures, etc., is shown in the post of Bandung PR

Instagram account below (source: Instagram: @humasbdg & @mbs):.

Figure 16: Posts to clarify in MBS Instagram

reTe——
Jrese——

moh.gov.my.

oQv

[0) For information about COVID-19, visit

mbseremban Pentadbiran Majlis Bandaraya

Ini
Palsu dan Majlis Bandaraya Seremban tidak
mengeluarkan sebarang kenyataan mengenai perkara
ini. Harap Makium

v

s
PENGUMUMAN

Majlis Bandaraya Seremban selaku
penganjur bagi Karnival Bandaraya
Seremban ingin memaklumkan bahawa
Karnival Bandaraya Seremban yang
dijadualkan pada 13 & 14 Mac 2020 di
Padang MBS & Padang NS
DITANGGUHKAN ke satu tarikh lain yang
akan ditetapkan kemudian.
Penangguhan ini adalah bagi
mengelakkan risiko penularan Covid-19

Pentadbiran MBS menghargai kerjasama
daripada semua pihak dan memohon
maaf atas segala kesulitan

oQv A

menyumbang kepada negara

32 likes
mbseremban PENGUMUMAN
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Clarification of a problem. The interaction formed between the government and the
community on social media is an active interaction. Citizens can be "freely” commenting
on what is posted by the government, and the government is also free to respond, explain,
and clarify an issue. In some social media accounts of Bandung city government and MBS,
the admins often respond to complaints submitted by the public and they do not forget to
post the results or follow-up on the report. This post is an example that if the government
uses social media well, it will help solve the existing problems.

The following posts show examples of local content displayed on the Instagram accounts
of three SKPD of Bandung City and MBS:

These are local contents on the Instagram account of Bandung PR.

Figure 17. Posts of Local Content on the Instagram Account of Bandung PR

Rupa-rupa "Labuh®
dina Basa Sunds

Figure 18: Local contents on the Instagram account of Diskominfo Bandung
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=

q diskominfobdg

(’j diskominfobdg (=) diskominfobdg

SAIAML

v BANDUNG DISKUSI DAN MONITORING INOVASI

DIGITAL TALENT .E)
SCHOLARSHIP onReNe

20 APRIL -19 MEI 2019 e
: g Q. ¥
AXADEMS 8 TEMA PELATIAN
EW
- - s
o ol es.
s : K
S » =
VvSQGQO# "o smarte
36 suka
[ DI Wargl Bandu|
30 suka
diskominfc ‘Wargl Bandung Di enjuru Kota oe Hayuu ah stay tune di RADIO SONATA di harl Kamis M
koo W Sk S oawv Sl st e S SRS O TA S
26 suka
Kita ngobrol santal bersma @iman.275 , @dienyferbial
Hayu Tunjukan Cintamu Untuk Kota Bandung, Minimal Siang Wargi 9 dan @I207yusur oahyadl inamiahas tanting béryul
Setahun Sekall di Hari Jumat Penuh Berkah keterbukaan publik dan ANTI HOAX akan dikupas setd
silet
Jangen Lupa Bawa Tumbler dan Alat-Alat Kebersihan || Punya kabar Baik dan Menarik nih dari
Secukupnya @bpsdmp.kominfo.bdg yang lulusan SMK dan berdor|
di Kota Bandung dan Yukk BADAMI dan bergabung tambahkan ilmu dengar,
ts Turun Tangan Bukan Lapas Tangar, Kama Kata Ki hal-hal yang bermanfaat dan positif untuk kemajuan K
’ Ban
adalah TanggungJawab Kita Ini nih quram DIGITAL TALENT SCHOLARSHIP (DTS
pimbhod o Sohool Pl Hanys i RADIO @sonstaradio_bdg @
#tbersihkanhati (vSGA)
#diskominfoBdg #bandungjuara
#pemkotBdg #bandunghits
#iberesihbandung Program apa sih 7 @mangoded_md
Program beasiswa pelatihan intensif bagi 25,000 pesdll @kangyanamulyana
@mangoded.md untuk meningkatkan keterampilan dan daya saing SDifl  @ahyani_raksanagara
hangyaniuljane bidang dan komuni| Lihnt sermuis 2 Komenter
Karan kan 22 Vulkkkk daftarkan dicl kamumeniadi aalal
e

Local contents on the Instagram account of public health office:

Figure 19. Posts of Local Content on Instagram Account of Public Health Office
Bandung

dinkeskotabdg : dinkeskotabdg

(GEGHINLIHHRNES
IRELUARGRILENGAN

by CINTA;'
: ({n gula darsh dan kadar HbALC secor rutin

-:.[ ——

.mmn ik 30 menit retiop hari
c Netralkan stres alw
A mlnul yang cukup

f.j l m-. pertahantan berat badan e *
v

L/l Anti -‘Mlmlp:l -mémv-um ' i :mnu-l:.:'m
S0t kb ares vy e | o Mokt o WA
1o e sy .mmm-m St
QAR e W

29 suka

dinkeskotabdg Wargi Bandung, yuk ramaikan Hari
o O V e m Kesehatan Nasional (HKN) ke-55 tingkat Kota Bandung
dengan mengikuti lomba-lomba berikut.

44 suka

dinkeskotabdg Selamat pagi wargi Bandung! Menangkan hadiah uang tunai dan hadiah menarik lainnya.

Dinas Kesehatan Kota Bandung telah mengadakan lomba

poster tingkat Pelajar dan Mahasiswa dalam rangka Hari Yuk cek persyaratan dan kriterlanya pada poster berikut.

Diabetes Sedunia. Berdasarkan hasil penilaian dari juri Informasi den pendaftaran silakan hubung! nomor CP yang
S tertera pada poster.

pemenang Lomba Poster Tingkat Pelajar dan Mahasiswa

sebagai berikut : Salam sehat!

#cerdik #peregangan #healthy #sehat #GERMAS #lomba
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a dinkeskotabdg H

2

LOMEBA SENAM
n o,

TEMPAT
RS SANTO BORROMEUS

o

S AN PLNGAS AR

SABTU, 26 OKTOBER 2019 | [§] on1-z2m2-142
00-Selesal | @ ozzawnn

Qv W

47 suka

dinkeskotabdg Wargl Bandung, dalam rangka memeringati
Hari Kesehatan Nasional ke-55 Dinas Kesehatan Kota
Bandung menyelenggarakan lomba Senam CERDIK,

Yuk ikutan!
Peserta lomba terdiri atas 6 orang kader Posyandu dari
setiap kecamatan di Kota Bandung

Local contents on Instagram account of Majlis Bandaraya Seremban:

Figure 20. Posts of Local Content on Instagram Account Majlis Bandaraya
Seremban

! & ™ "
V.. ; X
85 &5
=
SALAM SELAMAT MENYAMBUT HARI
MAULIDUR RASUL

12 RABIUL AWAL 1442H / 29 OKTOBER 20200
TUMMAH RABBANI NEGARA HARMONI"
ks Do e

ot g nsa i Saabetn
otk datar

s Badaere breban

Qv ] ‘ R —

13 likes
mbseremban Salam Maulidur Rasul

14 likes

12 Rabiul Awal 1442H / 29 Oktober 2020M '2‘?290"""”‘“ Selomat Menyambut Harl Wesak Tahun
‘Ummah Rabbani, Negara Harmoni’
Ikhlas Daripada Dato' Haji Zazali bin Salehudin, Datuk

Ikhlas Daripada Bandar Majlis Bandaraya Seremban

Dato' Haji Zazali bin Salehudin #MajlisBandarayaSeremban

Datuk Bandar #mbseremban

Majlis Bandaraya Seremban #MampanBersihSejahtera
#StayAtHome

#MajlisBandarayaSeremban
#MampanBersihSejahtera
#KitaJagaKita

#SerembanPerangiCovid19
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W

SELAMAT HARI

PEKERJA

Dato’ Hajl Zazall Bin Salehudin
Datuk Bandar
Majlis Bandaraya Seremban

OO0 embseremban  (www.mbs.gov.my

Qv A

7 likes
mbseremban Selamat Hari Pekerja Tahun 2020

#MajlisBandarayaSeremban
#mbseremban
#MampanBersihSejahtera
#StayAtHome
#SerembanPeranaiCovid19

5.0 Conclusion

The information conveyed by the Government of the city of Seremban and Bandung aims
to make its citizens aware of various agendas carried out and invite them to participate
actively. Instagram is chosen since it is a popular social media widely used and the
information displayed can fulfil the needs of Seremban and Bandung people.

To attract more attention, messages delivered through Instagram contain many local
contents. The distinctiveness of the activities displayed, the typical greetings of Bandung
residents, the Sundanese language to convey various information, and the use of Sundanese
idioms make the message on Instagram has its charm.

Both the Seremban and Bandung City Government as a source of information and the
community as recipients of information should have to filter the messages received before
they are broadcast in their respective media. The context is not only the correct information
content but should also consider the element of benefit when the message is disseminated.
By taking into account the various stages above, the communication campaign message
delivered by the Seremban and Bandung City Government to the public will be taken
properly without causing conflicts. This step is also part of increasing public awareness by
acting smart in using digital media.

Communication messages related to the current situation in the city of Seremban and
Bandung can be more quickly delivered and understood by the citizens of the city, and this
must be done by everyone, especially the Seremban and Bandung City Government which
is a source of information. Therefore, being smart in using digital media is the key to the
success of the public communication strategy adopted by the Seremban and Bandung City
Government to Seremban and Bandung citizens, so that good communication is established
between them besides the emergence of mutual support and mutual benefit.
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